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After 25 years in Corporate communications, | am excited to be
taking my passion and expertise for visual marketing, plus my ne
love of online marketing and using it to help women around the
world establish their own identity online.

aulze

Social media has opened up a whole new communication mediu
for women. Through this magazine, | want to help teach you ho
easy it is to get your message to market and build a successful
business online. | am very grateful to all the experts who
generously contribute to this magazine, and who are willing to
share their knowledge freely to help you better market your
business, grow and personally succeed in life.

Pam Brossman

social media woman ceo pam brossman

Issue #3 with Ali Brown & many amazing contributors
Welcome to social media woman virtual magazine.

The vision and purpose of this magazine is to bring you the most
up -to -date social media tips, tools, strategies and interviews from leading social
entrepreneurs in the one spot to learn, understand, implement and grow a

successful social network and business online.

Advertising spots and feature articles

Opportunities to advertise in this bi monthly magazine are available please contact Pam

Brossman pam@socialmediawoman.com for advertising rates and JV opportunities.

If you wish to contribute to this magazine please forward Pam your details, background and area

of expertise for consideration for future issues.

* Disclosure: some links included in this magazine are affiliate links whereby if you purchase through this maga:
entitled to a commission. | only recommend products/services that | believe will personally benefit you and your


http://www.youtube.com/socialmediawoman
http://www.facebook.com/pambrossman
http://www.socialmediawoman.com/
mailto:pam@socialmediawoman.com
http://www.twitter.com/pambrossman
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November 2-4, 2010 - Las Vegas, Nevada

Click to Secure
Your Spot

Revive Your Business and Your
Spirit at the Premier Event of the
Year for Women
Entrepreneurs...

jormaional expedencs

Featuring BRAND NEW Content and Increased i ieodng evee
Metworking Opportunities Py

Join acclaimed ertrepreneur and Ke yno te
huziness coach Ali Brown for a
powvetrful conference this fall to revive Sp e ak ers

your business and your spirit. Az
we emerge from one of the most
challenging shiftz in business history,
entrepreneurial women are poized to
create a better world for ourselves
than ever befare. And it all startz with
oLl

ft'= wour time to Shine. And this
three-day event in Las VYegas, Nevada,
will jump-start your success like
nothing before... guaranteed. Whether you're a home-based mom wwith an
idea for a part-time buziness or vou already run a wildly succeszzful million-
dollar company, Shine 20710 will deliver stellar education, inspiration, and
networking bar none.,

Shine 2002 was a great success with nearly 500 entrepreneurs attending. This
vear Shine will be even bigger and better with room for 1 000 patticipants,
more education, more levels of training, more inspiration, and more
networking opportunities. Plus you'll enjoy inspiration and advice from our
keynote speakers, who have overcome huge odds to build the empires and
careers of their dreams.

| 6d | ove to meet you [
Click button to book your spot today! P LU S

‘ 18 Learning Sessions
to Choose From ...

With Brand New Content

mz«t 2010 * Las Vegas, Nevada }
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September Issue Includes:

Social Women

Ali Brown November SHINE event and how it can help grow your business
Fiona Jones Rebecca Griffin Launch Ms Millionaire Book
Leigh Kostiainen 7 Tips For Creating Fantastic Fan Pages
Pam Brossman Steve Brossman - Power of Video SEO
Dana Dunn The New Business Cardé Have You Got
Pam Moore 50 tips Granny never told you about twitter
Janet Beckers What is the 4t Dimension
Sue Papadoulis Writing A WINNING Media Release
Denise Wakeman The Secret to Growing your Blog Following
Apryl Parcher Red Hot Lead Generation
Mari Uusitalo 3 Ways to Build Your Irresistibility Factor
Jenny Jacobs Doing It Afraid i Finally At 40tm
Gloria Hamilten How To Write Great Articles People Will Read
Francine Allaire Social Media Marketing Tips
Dainaz lllava How To CRACK The Twitter Code
Social Men
Justin Beeton Protecting Your Assets And Getting Your Message Out Using Video
Deano Power Kirtsy T Social Media Bookmarking Designed For Woman!
John Anderson 7 Principles of Blockbuster Marketing
Jeff Bullas Facebook Facts To Sell Your Friends

Featured Guests

Justin Beeton


http://www.buildabetterblog.com/
http://conversionmasters.com.au/wp-content/uploads/2010/06/JohnAndersonJuly10Web.jpg
http://www.mcssl.com/app/aftrack.asp?afid=1203151

all brown

This year we're having it
at the stunning 5 -star
Wynn Hotel in Las Vegas
on November 2, 3, and
4,2010. We were able to
keep the registration
prices lower than ever
before and all attendees
can also bring a guest at
no charge! Women love
attending events like this
with a friend or a team
member, so it made
sense to offer that
extraordinary gift.

ali brown chats to me about SHINE and what you
can expect to experience

Ali welcome to the magazine | know my readers are eager to finc
more about the-apdcoming SHINE event. Can you tell me, how ¢
you come up with the i dea for

Shine was the right idea for a conference at the Fghttiams.

years | taught my Online Success Blueprint workshops that recei
reviews, but | had such a bigger message to share with women
entrepreneurs. Yes you need marketing strategies but that is onl
a successful business. Shine is the first and only conference of i
that combines information and inspiration along with the mission
helping women help themselves and those around them. At Shir
get advice and education on your business "big picture"”, marketi
strategies, mindset principles, and more along with huge doses ¢
and inspiration. I'm also bringing in guest keynote speakers inclu
maternity designer mogul Liz Lange and Sex & the City creator (
Bushnell.

It's truly a dream come true for me to be able to host an event lik
bring women together from all over the world! Last year we had |
women fly in from Australia, New Zealand, the U.K., Ireland, Sco
Netherlands, Sweden, and more countries.

The more women make it priority to invest in themselves and ch:
their own worlds, it will change THE world. Did you know it's now
proven that if you want to improve a country's economy, you hely
women thrive? My mission is to help women do this for themselv
global basis. But unlike some women's "conferences", this one a
gives you all the hios.

Ali, I noticed this year you have changed the format to include lo
breakout sessions which | think is a brilliant idea. Was there a rec
you made this change?

| was excited that as my audience has grown larger and larger, v
seeing a wider variety of women attending oun@rgrdsferent
types of businesses and very different levels of experience. This
presented a new challenge for offering educational programming
--you can't be one size fits all. So this year we are not only offeri
NEW content, but also over 18 different content sessions for wor
choose from! Sample topics include "Marketing 911", "Become a
Darlingfl He | pé | N e éStratdgiesrfa Pa€sive Revenu
With Online Information Products”, and "Hiring, Managing, and L
Your Small Business Team". And we're also having special sessi
structured networking, to help our attendees (even you shy ones
powerful contacts that will help their budneesss a topic for every
business owner at any leyeu simply can't compare Shine with ar
other event for women entrepreneurs!

——

alibrown.com S B
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Al Browri

| know that networking at events like SHINE can open up huge opportunities for women in busine
other takeaways can people expect after 3 days of learning with other likeminded entrepreneuria
When considering what you'll get out of attending an event, it's smart to look at the takeaways.
Shine will give you:

A afresh look at the business and life that you want to create, and strategies to reach them

A new marketing and sales techniques to help you attract more clients anohtinstamesffline

A new productivity skills to help you get m
A new methods for adding passive income to your current business (or create one from scratct
A hundreds of valuable new networking contacts for possible joint ventures and resources

A anewfound level of confidence and inspiration to fuel your success!

| designed Shine to help women recognize the best opportunities for themselves and deliver the
they need to generate the income, impact, and life they desire, while making the world a better p
us. (And hey, we have a really fun time too!)

Ali you have created a very powerful international brand including the now globally recognized SI
how important has creating a brand been to your success?

| kind of fell into a brand accidentally in my earlier d&aa@reQliben, when my specialtyeziag

marketing and teaching business owners haeeittedsdncrease their business. | woke up in the mid
of the night with the idea and ran to my computer to buy the URL. | had no idea how much havin
moniker would help me. As | outgrew that brand, | realized | needed a new brand to represent nc
but instead where | was going. This way | would be pulled forward instead of having to push outv

This is a key tenet that | teach my coaching students in miPiditig&dire don't make decisions

from where you are, but instead make them from where youHeaor tihiseand your life and business
will change faster than you realize. | got help from a few experts in branding (including my mento
McKevixtand developed the Ali brand to look and feel and say and encompass everything | would
years from now. That was the power that then helped me develop tetdgilubiydli Magazine,
Shine, and mof& my biggest piece of advice is look at your current business cards, website, and
marketing materials. If they do not represent where you'll be in three years, it's time to think bigge
them look that way now. We'll be covering how to do this at Shine!

i You know, | ooking back over

| have always gained my BEST information, inspiration, and new frie
and contacts at live events, hands down

Yes you have to invest in your ticket, book your travel, make sure sc
taking care of the kids and the dog, etc. but NOTHING compares to
room of successinded people for several days straight. Your vibratiol
raises and you leave in a different state than you came. And you are
with all kinds of exciting new strategies as well as new friends and ¢
It's critical that women give themselves this experience. You just car
emul ate it online.o
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Ali if you could credit 4 key areas of importance for creating a successful o
business what would they be and why?

Good question. Here are my top four:
1. You need andamand topic or solution.

If you aren't selling something that people need, are already searching fo
having a problem with and want to fix, you're going to have a hard time s
online. Period. It drives me crazy when | hear people saying "this interne i

model isn't working for us", etc. when the real problem is they simply are A\ T’,’j(-‘“'rl:l
something people actually want. Or what they are offering requires a lot ‘]o[[(; '
in order to close the sale. iof B‘:lf'l;l;css

2. You need a list building system.

Youlongternmcome will be not from a single product or service you offer but instead from "owning" a tg
interested audience. Make sure to build this list constantly via your website and outreach methods like
traffic, Twitter, Facebook, and more. Offezmérezport, CD, or video series that entices people to give ya
contact info, and then reach out to them regularly with your publication and promotions that make seng
interests.

3. You need to market continually.

Most of your sales online will happen because it's the magic moment when you offer the right thing at
the person who needs your thing right then. That means you must ALWAYS be marketing. Make sure
scheduled and automatic and ongoing promotions going out constantly. And build in a longer lead time
launches. Imagine if an auto manufacturer spent years creating an amazing new type of car and then
ONCE on TV. Then they said "Well advertising doesn't work." | see business owners do the same thin
think online marketing isn't effective.

4. You need to think long term.

It seems everyone these days is online and is selling something. It's surely even more competitive tha
years ago. Today it's more important than ever you treat your buBloSHYEES ou'll see those thriving

online have truly built businesses and aren't just trying to sell stuff here and there or do a launch here
good thing about the recession is that it's weeding out those who didn't have good products or service
However the advent of all the free social media tools has dramatically increased the amount of "noise"
make sure you stand out in a unique way, do as much marketing as you can, and make sure you're g@
some money and have some fun.

-

Ali like all of us you must have aspirations and goals of your own, wh
next stage for Ali Brown and Ali Brown international?

Right now | already help women around the world in my programs lik
MillionairBroteg€lub and Shine. My big picture mission involves doin
more global work with women in developing countries. Women are tr
ones changing the world. Our time has come. The big shift to peace
us, and it starts now, with entrepreneurs like us. | hope you'll join me!
starts at Shine this November.

-
—. November 2-4, 20100 /4
Las Vegas, Nevada | ¢

Click button to join Ali and mys
at SHI NE we c ajs

J
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4? Millionaire

VMsMillionaireBook.com

Fiona this is the second book in the Millionaire Book Series how did you first come up with the ide
fabulous series?

People are generally very interested in mon
interested in money, even from & dhildct mfavouriteartoon was Richie Rich! | started my career in
medical field and when | was in operating theatres | would listen to the surgeons and specialists tz
their investments, share portfolio and their latest Porsche. It struck an interest with me and so | st:
at a young age when everyone told me not to. | started attending seminars and while listening to t
realized that their mindset was the most important factor to their success. Through my work as a \
exposed to a group of philanthropists and I
it was this combination of factors that inspired me to create the Millionaire series.

You brought your sister Rebecca, who is a fabulous PR Publicist in her own rightiriie hieip lyookco
has it been a lot of fun working together on the second book?

| t 6 s bReeand | @e sestars dnd the best of friends, so sharing this amazing journey together
awesome. We have so many special memories and moments from the time we spent working on
was really great fBecis a professional writer so she played a huge role in producing the book. She
edited Mr Millionaire.

Have you found any difference from the stories with the successful Australian men entrepreneurs
the Successful Australian women entrepreneurs or were there many common themes in both boo

The men and women featured in the Millionaire books are truly amazing. Some of them grew up il
dysfunctional families, and others dropped out of school. But whatever their background they havi
create incredible businesses and are now millionaires living the life of their dreams. The key to the
mindsei the way they think and their focus on what they want. They are creating their life through
thoughts and visualization. A lot of this has to do with personal development. Personal developme
something you do once, ités ongoing, and al
regular basis. So | recommend that you go to seminars, listen to educational and inspiring CDs ar
books and start creating your life.

We have been able to get to the core of how these millionaires turned their life around from pover
abundance, and we hope that their stories i
dealt. You can change your life and become a millionaire.

/] 2YAy3 42?2
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Fiona how has writing these books personally impacted your own success as | know you are not «
successful author but also a successful investor and property developer? Have you learnt a lot alc

| remember reading once that to be successful you need to surround yourself with successful peo
who have achieved what youbére trying to ach
meeting with the most amazing people everyday. Many of these people have become friends and
everyday life and | have found that | am now surrounded with amazingly successful and likeminde
Writing the millionaire series has definitely taken my own business and investing to the next level
basically studying mindset and personal developmertidwil ¢cooéd it not! My belief in what is possible
has grown exponentially.

If someone was wanting to create their own book, what advice would you give them for getting ste

Believe you can do it and take action. It o
journey of a thousand miles starts with one
itdéds also really important to keep the visi:

cover created and stick it to your vision board next to the deadline to finish your book! Having a de
of my books has been crucial. So set a deadline and stick to it!

Fiona we met on a Millionaire Cruise last year and instantly became the best of friends, which is v
invited me to be a part of the fantastic Ms Millionaire edition. From your initial idea to now, how mt
original idea changed and what exciting books can we expect in the near future?

Creating the millionaire series has been an incredible journey and it keeps getting better! What stz
one book, Mr Millionaire, has now become a six book series. So the series now includes Mr Millio
Millionaire, Property Millionaire, Franchise Millionaire, Teenage Millionaire and Millionaire Mentors
have released Mr Millionaire, Ms Millionaire and Property Millionaire! | am currently working on mt
ideas based on the book series, which is very exciting.

How are you planning marketing the Ms Millionaire book and will you be using any social media ir
marketing plan?

Absolutely! Social media is a very important part of marketing. We use Twitter and Facebook to le

about the books and stay in touch with our
nowadays without the wuse of soci al media. W
Pamés advice, support and expertise in soci

Fiona and Rebecca Ms Millionaire is brilliant book that I know many women around the world will
copy of. They will be available shortly from my website, meanwhile where can they find out more :
millionaire book series and any events you have planned?

Visit our websitevw.themillionairebooksamuirclick on the Ms Millionaire book where you can find ou
the incredible women in our book, and a little about Rebecca and I. We are also planning some at
that will give people access to the million
can keep you updated on our upcoming events! —

Click herdo reserve your autographed copy
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1 Know the purpose of your page; is it just to get people to like your page, or maybe to learn
more about what you and your business stands for. Have a clear purpose.

2 Know your target market well. Just counting numbers is pointless in Facebook, you want
engaged fans who want to spend money with you - and people who want to share, like and tag
your page. You should be after quality over quantity.

3 Have a clear call to action that matches your purpose, such as; like my page, opt in to my offer,
invite your friends etc. They need a reason to take action and that needs to very clear also.

4 Use Video anywhere and everywhere, but especially on your welcome page as conversion for
your call to action will increase significantly. It is your opportunity to explain what you, your
business and your Facebook page will do for them.

5 Use vibrant imagery, to catch peoples eye. You want to engage them and encourage them to
learn more about what you do. People love pictures and it conveys a message quicker than
words.

Keep text to a small amount and make it succinct and easy to read. It is ideal for instructions
©  but overkill for explaining all about your business. They will learn that as they get to know you
better. And if you have a lot to say then refer back to #4 1 use video J

7 Stand Out From The Crowd, be creative. No one knows your business better than you do so
share your unique selling position (USP) with your potential clients.

é Facebook is about people who likesto ihake fta fun experience for them.
A Your welcome page can only be 520pixels wide.
A Use a Professional for truly amazing & strategic results

CLICK BUTTONS TO GET YQ
twitter profiles Yﬂu Tu bé You +

$75.00
A

Channel

$75.00

$127.00.

Save 523.00
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7/ KEY TIPS TO MAXIMISE YOUR VIDEO MARKETING USING VIDEC

1. Always do your market research before uploading any videos | use
free google keyword tool and also market samurai

2. If you are stuck for keyword ideas to use go onto YouTube and type in
your niche and see which videos are getting the most views 0 look at
the tags in their description box to get some ideas

3. Always use your keyword at the beginning
(if possible) of your headline when uploading
your video and put [keyword] bracket around it

4. Very important 9 always have a call to action to
find out more information and make your URL
the FIRST thing you write ALWAYS in your
description box

5. Use your keyword 3 -4 times in your description
paragraph and also list it at the end of your description
with brackets @ visit description example on my video here

6. Check out successful headlines for videos with lots of views and use
something similar (do not copy completely) so as to show up in related
videos next to these popular videos in your niche.

7. Always ask people to subscribe, like your video, share your video and
leave a comment . Search engines like videos that get a lot of views,
interaction and sharing.

Final Tip

Repurpose your videos and post them everywhere to get the most

leverage from each one  eg postto facebook , putin your newsletter, post
on your blog, postto facebook fan page, uploadto facebook , send out
using Tube Mogul, tweet it , get your friends to comment. The more you get
seen the more value each video is worth to your business.

Most importantly @ always, always provide quality content!
http://pbtools.eznichevid.hop.clickbank.net

SIGN UP FOR OUR FREE WEEKLY VIDEO NEWS

videomarketingcampus.com e -
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http://www.youtube.com/watch?v=KHAQyuFGE_w
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Dana Dunn

What do Web TV Channels do for you and your business?
They createYisibility, Credibility and Marketahility

What a great way to show tha&R&the expert in your business.

Okay, so get with the times! What is so great about TV Channels?

It's the new way to blog, conduct guest interviews, and give your audience the opportunity to krjow y
and trust you. Another very important reason to use this platform, is that it is a wonderful wayjto ge
audience to engage and communicate back to you through comments and questions created by you
content.

In most cases, your TV Channel will be used as your marketing and information site. This is a great
Blog, and creatacklinkgo your "Money Site," otherwise known as your main business website . |It's n
that you should not use a TV Channel to conduct business or sell products, but 9 times out of 10, yo
platform to educate others on your expertise and provide the answers and solutions that your ¢lient/
looking for.

J

7 TOP TIPS FOR CREATING WEB TV SUCCESS

1. TV Show ThemE€reate a theme to set the tone of your TV Channel. What will you be providing for you
viewers? For example: If you are a coach, it might be that you will be providing motivation and
encouragement, along with practical tips for your clients. For other businesses, it might be practical tij
strategies, video interviews and tutorials. There are really unlimited options to creating your content.

2. Show Length:is best to keep your videos under 8 minutes. Most of the time, your videos should be
anywhere frorB2minutes on average. You will begin to lose your audieho@raftes & they are not
engaged in the topic. Remember, this should be "bite size" bits of information that you are sharing wit
You want to give them enough information to wet their appetite, but also leave them wanting to learn r
you, and anxious for the next "episode." In this case, less is MORE!

3. Video Contedeep on task and stay focused. It is best to create an outline of your video topic for the
and practice a few times before starting to record. You want your content to come across free flowing
natural, just as though you are having a conversation with a friend. | usually recommend that your cc
thought provoking. This encourages people to comment and ask questions. Engagement is extremel
in building a relationship with your audience! One key point, is that you MUST ASK your audience to
and ask questions. Give them the direction you want them to take. Your future episodes can be struc
around the information they provide you. This is all too often overlooked, and is honestly a hidden gol
Your audience will tell you what they want and need, you just need to pay attention, and give them wh
asking for.

4. Real TV"No | didn't say Reality TV," | said Real TV. Be real with your audience, always be transparer
be afraid to let your audience see the "Real" you! This is very important in the business courtship. TF
see the good, the bad, and the ugly. Okay, maybe not literally, but let them see your human side. We
successes in our businesses, and we have failures. Share the good and bad with others, and let then
you are someone that they can connect with. Share some of your funny, sad, and exciting moments.
with your videos, and feel free to share some oftgkas"aumd bloopers. Trust me, they will love the
REAL YOU!.



We ChTavh nel s ¢«

5. Show BrandinYou want to be sure that your TV Channel is another extension of you and your busin
model. Consistency is always important for business growth and success. Branding is not just abg
color selections, but it is also about your overall business model, tone, structure, promise to your cu:
mission statement, etc. A strong brand is invaluable, it creates customer loyalty, allows your prosp
emotionally connect with you, and establishes your credibility. Branding is not about getting your ta
to choose you over the competition, but it is about getting your prospects and potential customers to
as the only one that provides a solution to their problem.

6. Show Structur&his is very important...be sure to follow a set structure for all your episodes. This prc
consistency not only for you, but for your viewers as well. A very simple, but powerful structure that
recommend is this: 1)Welcome 2) Call to action (ask them to subscribe, and comment after watchil
video, and ask them to refer friends and business colleagues) 3) Set the viewers expectation: share
channel is all about 4) Get right to content for episode 5) Close and Thank your audience for watchi
reminding them to leave questions and comments. If you know your content for the next episode, gi
teaser on what they can look forward to next time. Remember...leave them wanting more! And mo:
importantly, invite them to your business website. This helps create baokiimioriantr site. The
search engines will start to see all the activity, and realize you have a relevant site to rank.

7. Video Call to Actidtis vitally important for you to give a call to action to your viewing audience. If you
this very important step, viewers will watch your video, then click off to another site. You MUST tell
to do next. Now there is one caveat, I'd like to make here...less is more, and sometimes if you give
many things to do, they will get confused. If nothing else, the two calls to action that should not be
Subscribe to TV Channel, and leave your comments and questions below. You can always follow u
with all your other details later in a follow up email.

Who 1 s Dana Dunn?

Dana has been a Sales and Marketing Professional for over 20 years. She is passionate about helping |
professionals and entrepreneurs harness the power of the internet and take charge of their life and busir
now shares her sales and marketing expertise through coaching and consulting with clients International
In addition to her business training and experience, Dana is a Certified Life and Business Coach, Perfori
Consultant, and online business strategist.

Social Media Woman Special TV Offer|

The new TV ChanwardPreshemes are an excellent way for
to build a "buzz" around you and your business: With more
businesses now utilizing the power of video marketing, there
been a better time to have your very own TV Channel! The T|
provides you an opportunity to "SHOWCASE" your videos, k

expertise, and talents, without your audience getting lost in a
content on a website. Unfortunately many videos are going
there is too much going on visually on one website. Now you
there has NEVER been a better time to utilize the power of vig
marketing, and create your very own WEB TV SUCCESS!

Are you ready to get your own TV Channel? | have created
very special offer for Social Media Woman SubSakoers.
the Iink below to find out

http://webtvsuccess.com/socialmediawoman/
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50 Tips Granny Never
Told You About é

Twitter & Social Media EtiquettqhANATAsE iVl [als g1 X efolhy

n

o o &~ W

10.

11.
12.

13.
14.

15.

Just because someone followsya® does NOT mean they are your t

Twitter, tweets, twitsé. i nedsesusethelworgtwia IDio ntbhte csa
anyone a twit.

Be a friend to get a friend. Share.
Don 6t vyéretaffr $hare even with yer competitors. Yab need goodgerfgamopl e o
Dondt kyergopd canteht to yourself. Content is to social media like honey is to cornbread.

Automated direct messages (DMs) are not cool. You will lose friends. Whenyad s i &m up
Twitter and start receiving what you t hTh&ky @arre
not. You followedthem. They 6r e | ust s etwittkisphere far Aangome whowilltrdadk
and listen. Remember you followed them only because Twittertoldyad t o when you s

Do NOT waste those social media consultants time and money meetind f or a free | u
theirbrain. 1| t 6 s dar nyabi ¢platver madbe morhey and/ or no pl ans

fyab got a bad g uwltlanflthedr bvatar (poks likeoyar wild &unt Lucy.. DO NOT
CLI CK! Chances are youol | yeeAudtHenpettavi t h a crazy

ltds better to give than to receive. Give with

Addiction to social media does not equal expertise. Find a good mentor. Scratch their
back. Support their goals. Listen and learn!

Perfection is the enemy of good. Just get out there and engage!

All Tweeters do not look exactly like their avatar. Chances are the super hot ones are also super
Ahot 0 at Photoshop!

Awordpress blogisasgoodasya® need to get started.

A retweet is not the same as a retreat and is not as good as my meatloaf reheated! When yab
retveets omeoned6s tweet put a RT in fDomHtopreheind
if itdéds not!

Social media will not save your biz by itself! Get yer plan together and get integrated. Plan yer
work and work yer plan.

For all 50 Twitter Tipsview full article here

Pam Moore CEO Pam Marketing Nut

I am a socialmedia and marketing speaker,coach,trainer and
consultant | am alsothe CEO& Founder,FRUITZOOMnNc, an
experientialdigital marketing,brand, and socialmediaagency |
help businesdeadersfind their passionand useit to inspireand
connectwith target audiencesto nurture authentic customer
relationships with relevant communications and innovative,
integrated marketing tactics that fuel businessgrowth and
sustainability
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THE 4™ WIN TEST

The Secret To Building An Online Community
Wonderful Web Women CEO JBeekers

Youobve hewin Yboumdy evert hawe heard abeitiwin. But win x 4??

I n business | 6ve found most people have the 2 xt wi
very few consider thgpdrty, especially when designing marketing campaiwin Téwt i very simple but it forces you
think outside the square and look for creative options and is the core to building a very loyal and growifigegcommu

concept is so powerful, it is one of the factors

The 4 Parties

The 4 parties in any marketing campaign are:

1. Youyou want to increase your marketing message In
i

Joint Venture PartnerEhis could be as simple as affiliates or as sophisticated as a partner in product crea

2
3. General Publiciuilding new relationships by showing future clients or prospects how you may be able to assi
4

t

or

Your customethey need to understand the benefits of the product or service you are selling and receive gxc
when they decide to purchase. This is one often ignored. When creating a marketing campaign, the campai

have the ability to change peoplebs lives, even

To demonstrate how this works, let me walk you through an example of a campaign | recently designed.
Wonderful Web Radio

Wonderful Web Radio launches very soon and is designed to increase awareness of Wonderful Web Women ar

generator and brand awareness. Each show runs fo
Womends Radio. The plan was to provide highligh

r
t

Women so listeners would see the great value and choose to join us. Aftéh\Afiplyess, thédds become far more tha

that. Let me show you:
C Me: 1 get to repurpose existing content and generate new leads through a web site which already gets gre

C JV PartnersThe experts | have already interviewed get their message in front of even more potential custo
Partner at Womends Radi o has a program that wil

At t

me
I

C General Publi@he shows are designed to give listeners really actionable information they can apply to their b

create great change Finding a win for these 4 ¢
customers? How can | create a win for them?

C Existing Customerd:know an important thing for my customers is any opportunity for them to promote thei
if | could find a way for them to promote their
SolutonwWe i ncluded a 10 segment on every show calle

of our rising stars) interviews existing customers about how they have applied what they have learned fjnes o
them the opportunity to talk about their business.

Not only does this give a great benefit to our customers, apfiphinigshactually increased the wins for the other 3 g
Each case study benefits me because it demonstrates my customers get results, my JVs benefit as moserising

our experts each show, the listeners benefit because they learn from very real people, just like them, whbdoo
change. This is highly motivating for them.

th
1 6d | ove to he awWinddsoApply ithoevery yarketing sirate e 40”775”3'0””3“9’7’

you design and every JV you do and you will see dramatic results in your business.
This is one of the strategies | teacHiYDmnyension Mastery program

JaneBeckerss the founder and host of Wonderful Web Women, an awartineimoimgnamitycogniseftbr generous
and honest marketing advice for women on the internédtaftesonggrinational speaker and internatiesalingsibbor,
- Janet has inspired thousands of peopleid®tta follow their dreamsesaiideheir potential by building a profitable

The Year 2009.

business on the Internet based on their passions. Shavisedmitthing entrepreneur, most recently Australianf Marketel
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o P

WRITING A

And score free publicity on TV, Radio, Newspapers, Magaz
suepapadoulis

Using public relations (PR) is the fastest, easiest and least expensive way to build your brand, i
your customer base, explode your sales and give you expert status. Don't overlook going after
publicityinthe mediat i s f ar more extensive and i-nfl L
step plan to writing a great media release that will get noticed.

1. Get the layout righ¥ou need:
C aheadline in bold
C followed by an opening sentence in bold
C followed by text that supports your headline and opening sentence
C followed by your contact details

2. Create a great headlidest as in a newspaper article, the headline must sum up the media releas
contents in a concise manner. Keep it to one short sentence.

3. Write a snappy opening sententeur opening sentence can be just as important as the headline i
attracting interest from a journalist who may scan this alone and determine whether or not the el
of interest. Remember, also these words are also indexed by search engines so if you're putting
release online, add some key words.

4. Support your headline and opener with qualityTibgtremaining text supports your story and must
answer the questions of who, what, when, where, how and why. Write the text in the format use
target media outlet. For example if you're targeting a local paper, write it as a nethispaper article
sign of a great media release is when you read it word for word in the paper.

5. Use quotation®uote yourself high up in the reliage second or third sentence. Keep quotes
short, sharp and newsworthy (often referred to by the media as a 'grab’ which summarises the n
the story).

6. Include an expert if possiblieyou can find a third party to support your position it will give you and
release instant credibility and move it away from being a promotional piece into the realm of ser
story.

7. Provide full contact detailaclude your name, landline, mobile phone number, email address and
address.

Keep it to one pagklore than 1.5 pages and a journalist just won't read it.

9. Offer images and make yourself available for an intedftew, a journalist will want to do an
interview rather than lifting quotes directly from a media release. A media outlet may be happy t
images, or they may want to take photographs themselves, so make yourself available.

10. Send it outDevelop a list of targeted media outlets, and don't overlook online PR release sites st
www.frepresselease.coamdwww.prweb.com

Click to'learn hg ﬁ ‘
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The Secret to Growing Your Blog Following

Looking to grow your blog following&u might be surprised that the best way to gain a following is to fogu:
people's blogs. Outreach is key to having a blog thabakcsuallyyour businesget it's the one element many
professionals ignore. And it's contrary to most competitive thinkimgvbbezispending time away from your
blog.Done correctly, howergagching out to other bloggers in your field will actually create more business
opportunities, increase traffic to your own blog, and enhance your business brand more than any other tact
could employ.

Here's how...

In taking this one stgpy will be setting yourself apart from the majority of business profesgiboalkip

implementing this important element in their fleggifigido | mean by blog outreach? I'm talkingti@tegically
participatingn the blogosphere with the goal of boosting your visibility, driving traffic to your blog and enhan
credibility.

It's not just about spreading your own message, although that's important. Obtri@icly iscetvouwinity and
personal relationshigemong your peers, your colleagues who are also writing blogs, and the people in the b
who are reading blogs in your industry. And yes, some of those people may be considered competitors.
Don't be afraid of your competitors; you can learn from them and connecting with them may present new, o
your business.

Find Blogs in Your Niche

Where do you start? First, you need to find a few blogs in your industry that you enjoy and will consistently
blogs that will give you content ideas along with the relationships you're seeking. Blogs can be found in pra
professional and business niche, and a quick visit to a few websites can help you find them.

Technorai the web's largbektg search directond is a good place to start. Be warned, this site can be overw
the first time you visit. You can search for blogs or blog posts by keywords in your field. | recommend you s
and make sure your own blog is listed so it can be found by others.

Another site @oogldlogsearch.ike any Google search engine, it's going to return a list of links based on you
only this time the links will be sites for blogs and specific blog posts.
Use Subjeetpecific Directories

My curreriavoritéor finding the best of the best in sggeific blogs is Guy Kawagdhkdp.conit's auratedite,
which means blogs must be approved in order to be included. You can create your own collection of blogs
Here's an example ofAdftp(dist of business blogs.

TIP: Make sure you submit your blog for inclusion on Alltop.com!

There armore than 200 blog directorissme of which are sulgjpetific and others are general. Blog directories
come and go, and each has its own list of criteria for which blogs it includes. You want more blog directorie
comprehensilist of blog directories is posted here

Engage in Smart Commenting, Building Relationships

In all likelihood, you will find many blogs in your niche that have similar audiences. What do you do when y
these good blogs?

-[/lwww.buildabetterblog
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