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Welcome to the launch of  social media woman  virtual magazine.

This has been an idea in my head for the last 6 -8 months and | am really excited to
be bringing this virtual magazine live to you bibmonthly . The goal and purpose of this
magazine is to bring you the most up  -to-date social media tips, tools, strategies and
interviews from leading social entrepreneurs in the one spot to learn, understand,

implementand grow  a successful social network and business online.

Advertising spots and feature articles

Opportunities to advertise in this bi monthly magazine are available please contact Pam Brossman

pam@socialmediawoman.com for advertising rates and JV opportunities.

If you wish to contribute to this magazine please forward Pam your details, background and area of

expertise for consideration for future issues.

* Disclosure: some links included in this magazine are affiliate links whereby if you purchase through this n
entitled to a commission. | only recommend products/services that | believe will personally benefit you and


mailto:pam@socialmediawoman.com

who IS mari smith?

aqua and bling is her thing

| 6 \been active on Facebookand Twitter since early 2007
FastComparpmdubbednerihe PiedPiperof the OnlineWorldol Gam
RelationshipMarketingSpecialisand Social MediaKeynoteSpeaker,
TraineandConsultanthelpindependeiptrofessionalentrepreneuesd
busineswnersto accelerateheirbusinesprofitsusingan integrated
sociamarketingtrategywithparticulaiocuson Faceboo&ndTwitter

| havea strongbackgrounah the worldof relationshipsand internet
technology makingsocialmediamy idealarena!l Opassionat@about
showindellowprofessionalowto developowerfybrofitableelationships
usingsocialmedial currenthhavewellover9,000friendsandfanson
Faceboo#tnda loyafollowingfcloseo 70000membersnTwitter

Facebook Marketing: An Hour A Day by Mari Smith &
Chris Treadaway (May 3, 2010 Sybex/Wiley) is a
comprehensive guide for marketers, business owners and
practitioners alike. Discover all the ways your business can
maximize everything Facebook has to offer, from simple
quick techniques to full-on campaigns.

Praise quotes:

"This is the ultimate Facebook marketing guide. It
provides the most important strategies to take full
advantage of Facebook's best features, make your
Facebook presence pop, and generate profits. A must-
read!"

Guy Kawasaki - Co-founder of Alltop and former Apple
chief evangelist

"The social media world is full of people saying they know
this tool or that tool. But there's a reason the first name a
lot of people think of when they think of Facebook
marketing is Mari Smith. This book shows you how the
world's largest social network can be leveraged for your
business. And it's written by one of few people out there
who actually has shown companies how to succeed on
Facebook. If you're trying to leverage Facebook to reach
your customers, this book should be on your shelf. It's on
mine."

Jason Falls, Social Media Explorer

Social media educator, speaker and consultant

marismith.com
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Free Facebook Marketing
Online class with Mari & Chris

WithF a ¢ e b gpwduét shanging so frequently, Chris and |
wanted to offer special follow up support for our readers. You
can join us in a special series of online trainings, designed to
help you get the absolute most out of this book and from your own
Facebook marketing efforts!

. - - [
Inourthree-part online webinar seri esi
exactly how to:

A Integrate the new Facebook Social Plugins

~

A Assess the power of the new Like button for your site
A Create a compelling Facebook Fan Page

A Source consistent, relevant content to keep your fans coming
back for more

A Build your raving fan base using creative ways to drive
targeted traffic

A Increase your brand awareness and brand sentiment

A Easily drive traffic back to your website and blog

A Engage your fans and turn them into paying customers

A Rapidly build your opt-in email list

A Place effective Facebook ads that make people take action
And much more.

This workshop series stars on June 3, 2010 and is entirely virtual,
SO you can attend via your computer from the comfort of your
home/office. Each session will be recorded and replays will be
available with unlimited access.

Chris and | will share screenshots and our desktop as we guide
you through the exact steps you need to build a vibrant, profitable
presence on Facebook.

Hereds how to registler--,

I tds super easy t o s ecpartFacelyookur | p
Marketing online class:

STEP 1: Purchase your copy of Facebook Marketing: An Hour
A Day at any of the online retailerslistedonma r i 0 s
website or order online at Amazon

STEP 2: Fill out the Facebook Marketing survey here.

Pied Piper of Facebook
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http://www.surveymonkey.com/s/facebookmarketing
http://developers.facebook.com/plugins
http://developers.facebook.com/plugins
http://developers.facebook.com/docs/reference/plugins/like
http://www.marismith.com/facebook-marketing-class/
http://bit.ly/facebook-mktg

Are Video Emails The Next Auto -responders
Check out this cool new service!

\We believe ydanl!fact the change is upon us and here is one very innoyati
company with systems in place already for your business to use this new
communication and relationship marketing strategy) you use it?

Video emails, referral marketing, training, network marketing, video news
at the push of a button from your computer fully branded! Even run webir
less than the current email and webinar service providers.

Check it out for yourself and think about how you can start using vidgo
emails/webinars in your business ma@datknguttons/image to find out more

Make money while you use it

1

SEE YOUR
RESULTS

2" Personalize your campaign!

Or just use it in your busine:

Why 1t 0¢d

w0 DR

Video (the hot button)
Personalisesbmmunication
Cachosting web meetings

Interactive webinars with
Powerpoirand highlighting toc

5. Web templates

6. 100's of custom templates to

choose from (for individual
emails plus more fevl&sts)

7. Auteresponders

8. Custom forms

9. Combine 3 Very important

marketing tools on 1 easy to
platform (save time and mon

10. Ability to earn a passive incol

(true potential)
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